
 
 
 
driveway.com Content Audit 
I conducted a persona-focused UX content audit of the driveway.com web site. I discovered a gap in 
the content for the following persona, which I developed: 
 

 
  



 
Content Gap: Clark the Skeptic 
The Driveway website contains all the information needed to alleviate Clark's concerns about buying 
a used car online, but not in one place. He would have to go hunting through main content pages, 
"Learn" articles and FAQ entries. 
 
I suggest the following new content, placed prominently (perhaps on a top-level page): 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

(continued) 
 



In another area of the site, I identified a content block in need of editing. 
 
 

 
 
1. List has two active verbs ("view", "shop"). The third item has no verb, which loses the rhythm. 
2. "Largest" is iffy unless defined. World's largest? Nation's largest? 
3. Is "privately-owned" important here? Is the inventory privately-owned, or are the cars? 
4. First item uses "&", second uses "and". 
5. "100%" feels scientific, jargony. 
 
I re-wrote the content to correct these problems: 
 

 

 


